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FIG. 5 



Layout area A uses 
grids 1, 2, 4&5 
Preference 2.0 



Layout area C uses 
grids 7 & 8 
Preference 1.0 



Layout area E uses 
grids 10 & 11 
Preference 1.75 
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Layout are B uses 
grids 3 & 6 
Preference 1.5 



Layout area D uses 
grid 9 
Preference 0.75 



Layout area F uses 
grid 12 
Preference 1 .25 
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To match data in Table 2 
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FIG. 7 

To match data in Table 4 
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Overlap 3,7 



Overlap 11.15 



Unused Products 

N = -(number of products 
number of layout areas) 
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To match data in Table 6 FIG. 8 
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N = -(number of products 
number of layout areas) 
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number of layout areas) 




